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Some Fight To Be Hired

Others Pick Another Way up Ladder

)

NEW YORK — While their
sisters fight to be hired and
promoted  into  business
firms, some feminists are
choosing another way up the
commercial ladder, They are
starting business of their
own,

Most of these businesses
are in some way related to the
women's movement, offer-
ing goods or services coveted
by feminists. They include
several mail-order houses
that sell everything from note
paper to clothing to Christ-
mas cards inscribed with
women's lib slogans or de-
signs, bookstores that sell
work by women or about
women, employment
agencies that specialize in
placing women with other
responsibilities in 25-hour-a-
week jobs, shops selling arts
and crafts done mainly by
women, and publishing
houses that print women's
books and plays.

Liberated Business

Stephanie Marcus, who

runs Liberation Enterprises
a retailing mail-order house
with her partner, Rose Fonta-
nella, said that it is not acci-
dental that so many of the new
all-women firms deal with
feminist items. “The femin-
ist movement is giving wom-
en the courage to go into
business,'’ she said.
“They're breaking out of the
idea that you have to work for
somebody else..so it's only
natural that it starts with
things related to the feminst
movement.”

Liberation Enterprises
was set up by the two free-
lance artists a few months
ago. Marcus expects to ex-
pand into nonfeminist items.
“And I thoroughly expect
most women's businesses to
branch off and go into other
directions too,” she said,

Most of these mail-order
firms try to sell items made by
other women.

The liberation Enterprise
team designs its own items.
Millie Margiotta, Lee Oliver
and Mary Vasilades, who run
another mail-order  oper-

1970, said:

ation, Women Enterprises,
also design some of their own
items, including  Christmas
note card decorated with a
wreathlike women’s symbol
at $1.25 dollars for a packet
of 12 and desk not pads with
phrases like “Sisterhood is
Powerful” and “From the
Desk of a Liberated Women,"”
which sell for $1.25 dollars for
four small (4 Y4-by-5 Yy-inch)
or two larger (5 %-by-8 14)
pads.

Toni Carabillo, who runs
Women's Heritage Series in
Los Angles, the firm that put
out the Woman's Almanac in
“I got into this
because there was no mate-
rial readily available for fe-
minists. I saw it as both a
business and an educational
thing.” Women's heritage
has put out booklets on the
lives of Elizabeth Cady Stan-
ton, Lucy Stone and Alice
Paul, reproductions of the
turn-of-the-century  feminist
newspaper the Woman's Col-
umn as well as the almanac
and some posters including

one of the statue of liberty with
the legend “Woman Power."

Several of the women :%id
they chose to go into their
businesses rather than to
buck the male-domi
prominant ladders in the in-
dustries where they had pre-
viously worked. Marcus of
Liberation Enterprises, who
wis a commercial artist for 12
years, said, “We (she and her
partner, Fontanella, a com-
mercial artist for about 20
years) met with lots of dis-
crimination and  realized
wcd always be on the Bot
tom

Distribution of products
through regular channels has
been a common problem,
Some managed to get their
products distributed by exist-
ing firms. Reporters Jurate
Kazickas, and Lynn Sherr
found Universe Books to mar-
ket their ‘“The Liberated
Women's Appointment €a-
lendar,” put out since 1971
But Kazickas said: “It took us
10 publishers to get one who
didn’t turn it down. They all

said it was a fad.”
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feminists sidestep business ladder, open own firms

By MARILYN GOLDSTEIN houses that sell everything eral goods and services, in- brids, doing business with ist groups or women’s busi- feeding into mine’ she house with her partner, items. “The feminist move-
i .

Newsda¥ Service :mmcﬁ::fx paper to ﬂ;ﬂﬂ"ﬂs cluding v;:mmg. lumlll\lre both establishment clients nesses in the area, but also  Sai u]| in :nr;_\\, -:e the lfu&e F.:mm:‘m.( slailn:‘ ilh: m?:ll'[ﬂ !-: Eznvmgg. -:un:;m the
o mas cards in. movingandearpentry. ” Bottin' e fop same thing. I try to use it is nol accidental that so co busi-
NEW YORK — TWhile scribed with women's b These enirepreneurs hope 4nd feminists. Ivy Bottini's - service what she calls “el- 3 i, 3o iipinders, type-  many of the new all-women

eract cliomtele who sl custom business supply and  vilian accounts,” general
appreciate dealing with CUSIOM press. on Ventura business printing. Bottini
s T s il st oot e (Rt Tt Boulevard inSherman said other feminists have “WELSTL
ists are choosing another employment agencies that aks, Calif., not only han- gone out of their way to do il Mo

way up the commercial Jad. _ speclalize in placing women _ STILL OTHER feminist- dles 'a_great many bro- business with her. "So it's runs Liberation Enterpris-

.

der. They are starting busi- With other responsibilities owned firms function as hy- chures and flyers for femin- other feminist businesses es, a retailing mail-order -

hesses of their own. in2hour-aweekiobs, — S : THURD S leam
Most of these businesses ~Shops selling arts and crafts 4

are in some way related to tone mainly by women, and
the women's movement, of e et fmt |

-
fering goods or services Women's books and plays
coveted by fem TH 5 setupre-
include _several mail Cminsisotter con | |

their sisters fight to be slogans or designs, book-
hired and promoted into stores that sell works by ply

setters or delivery people firms deal with feminist

continved on F-3, col. 1

Copyright © 2019 Newspapers.com. All Rights Reserved. Né’ﬁ;‘%’ g ™

Lemm



News .com The Honolulu Advertiser (Honolulu, Hawaii) - Tue, Jan 2, 1973 - Page 55

https ://www.newspapers.com/image/261538919 Downloaded on Jan 2, 2019

HONOLULU ADVERTISER Tuesday, Jan. 2, 1973 F3

“feminists sidestep business ladder, open own firms
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Cashing-in
on the lib

movement
By Marilyn Goldstein
Newsday

YORK — While their sis-

several mail-order houses that sell
everything from note paper to cloth-
ing to Christmas cards inscribed

and publishing houses that print)|
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Cashing-in on the Liberation movement

% LIB
Continued from Page ‘_&-89

cluding Christmas note
cards decorated with a
wreathlike women's sym-
bol at $1.25 for a packet
of 12 and desk note pads
with phrases like “Sister-
hood is Powerful" and
“From the Desk of a Lib
erated Woman,” which sell
for $1.25 for four small
(4%-by-5%-inch) or two
larger (5%-by-8%) pads.
Women's Enterprises
also handles items made
by other feminists, includ-
ing skin-care — not make
up-products, produced by
Rosalie Bolton in New
Jersey — and ‘“house-
work” poster designed by
a California woman who
goes by the name of Virtue
Hathaway. Margiotta said
two of the products they
sell are produced by men,

$3.50 “Sisters”
T-shirts, “which are pro-
duced by men but designed

While some businesswo-
men chose feminist-related
but non-essential lines,
others hoped to combine
and use their firms to sell
or promote educational
material on the movement.
Labyris  Bookstore in
Greenwich Village, N.Y.
and Sisterhood Bookstore,
in Westwood, Calif., sell
works by feminists and
about feminist attitudes,

Jane Laurie, who owns
Labyris along with a
woman who goes by the
lone name of Marizel. said,
“if you go into any book-
store you won't find many
women's works on the
shelves. We decided that
women needed a place to
find other women's books
and sell their own books.
And that wasn’t being done
anywhere else around"
The plant-filled store also
sells artwork, jewelry,
journals and newspapers
pul out by women.

b

by women and bringing in
good results,” and a watch
inscribed “Sister,” with
the biological symbol for
female on the dial,

“This was designed by
Pat Corbet and it's the
only product in the cata-
logue we're having trouble
vith."! The trouble, she
said, is not with Corbet,
but with the male jewelers

the 1
gospel was also one reason
three New York women
started new Feminist Tal-
ent Associates. The firm
started as a woman speak-
er's placement bureau but
has grown to include the-
atrical bookings and to
represent speakers on top-
jcs other than feminism.
Jackie Ceballos, eastern
regional president of the

©1973, Liberation Enterprises

founder of the Talent As-
sociates, said, “our main
interest is to make the
women's movement grow
and to keep our ideals
while we're doing it. And
make money.” New femi-
nist talent speakers in=-
clude the stars of the
movement, Betty Friedan,
and Bella Abzug, as well
as dozens of lesser-known
men and women from
fields of theater, art, psy-
chology and politics.

Toni Carabillu who runs
Women's Series

was mo material readily
available for feminists. I
saw it ag both a business
and an educational thing."

‘Women's Heritage has
put out booklets on the
lives of Elizabeth Cady
Stanton, Lucy Stone and
Alice Paul, reproductions
of the turn-of-the-century
feminist newspaper, The
‘Woman's Column, as well
as the almanac and some
posters including one of
the Statue of Liberty with
the legend “Woman
Power."

said they chose to go into
their own businesses rath-
er than to buck the male-
dominated promotion lad-
ders in the industries
where they had previously
worked. Marcus of Libera~
tion Enterprises, who was
@ commercial artist for 12
years, said, “we (she and
her pll‘tn:r. Fontanella, a
commercial  artist  for
about 20 years) met with
lots of discrimination and
realized we'd always be on
the bottom."”

Going into business for
themselves almost always
meant problems in distri-
bution, financing and
know-how, since none of
the women had ever been
in b for th 1

in Los Angeles, the finm
that put out the Woman's

Lurie, of Labyris book-
store, who was a filmmak-

who haven't been deliver-

ing the goods. Women

National Organization for

(NOW) and a

Almanac in 1970, said: “T
got into this because there

er and social worker be-
fore she opened three

Super start, super day

*AT LARGE
Continued from Page A-29

moming has an important bearing
on your overall day. I have noticed
this.

For example, if you mumble a
{ew cornball funny lines over the
coffee and your wife rewards you
with laughter, then you ean prubably
count on hitting three straight green
lights on the way to work. You al-
most know you're going to have a
good day.

But in the morning if your wife
says, "I didn't want to mention this
to you last night, but . .." and then
gives you a little bad news, then you
can get ready for a flat tire on the
way to work. Trouble runs in sireaks
or something.

You have to be careful about the

cause it was very pleasant to sit
there and listen to them tell stories.
They would refer to another reporter
as “my colleague on the Times” in
that beautiful British accent. They
told some very good stories.

But one particular night I stayed
up very late, and it was perhaps 3:30
a.m. when I went to my room, and
then the telephone jangled two hours
later, and for & moment I didn't
know where the hell I was.

“Hello! This is Larry Glick in
Boston!” said the voice on the phone.
Glick has an all-night talk show in
Boston and he had called on the
Trans-Atlantic phone.

He asked me about the situation
in Northern Ireland, and I was still
in bed with the telephone in my
hand, and 1 was hung over, because
it was still very early,

strippers entertain, so I decided to do
a story. Her name was Sherri Taylor
and she wore a platinum-colored wig
and a tight long dress which she
eventually took off. She was well
endowed and had a little girl's smile
and said she was 23 years old, but
she looked a lot older.

She came from Norwalk, Conn.,
and said that Sally Keith of Scollay
Square fame was her idal, and she
had been taking off her clothes to
earn a living for six years. |

Sherri sat there and talked and
she was pleasant and nice, and after
a while she asked me to send her a
copy of the story, and I said sure and
wrote down her name and address in
Norwalk in my reporter's pad. That
was that.

It was very late when I got home
to Rockport that night, and the next

months ago said: “Other
women in the movement in
business before us gave us
a lot of support and got
business advice from other
women who plunged, It's
scarier now than it was in
the beginning. There's a
lot of realities you have to
face.” Marcus, said: “Nei-
ther Rose (her partner)
nor I had ever been in any
sort of business before.
We've learned by common
sense and asking questions
of people. For us it was a
giant step.”

Distribution of products
through regular channels
has been a common prob-
lem. Some managed to get
their products distributed
by existing firms. Report-
ers Jurate Kazickas and
Lynn Sherr found Uni-
verse Books to market
their “The Liberated
Women's Appointment
Calendar,” put out since
1971. But, Kazickas said:
“It took us 10 publishers to
get one who didn't turn
down. They all said it was
a fad. They loved it but
couldn't see it as a market-
able item"” The 1073 calen-
dar is in its third printing.

Most women with items
to sell have turned to
something called NOW
Feminist Products Catalog,
a wholesale distribution
system set up by NOW.
About 30 firms advertise
their wares in the catalog,
which is sent to NOW
chapters and women's
groups all over the coun-
try. The chapters buy the
items wholesale and sell
them to members, keeping
the profits for chapter cof~
fers.

Until the catalog became
available, Judith Meuli,
the woman who

biological symbol worn as
a necklace — had to dis-
tribute her item through
individual NOW chapters
and by word-of-mouth.
Because of the potential
for wider distribution
through the catalog, Meuli
came out with machine-
cast brassys, which sell for
3 dollars, half the cost of
the originals.

“I've sold about 5,000 in
the past year,” she said.

“'m hoping it will be
profitable now that T have
this distribution system.”
Writers have been looking
to feminist publishers,
such as KNOW Inc, in
Pittsburgh, to get their
work out, Three film-mak-
ers, Julia Reichert, Liane
Brandon and Amalie Roth-
child, teamed up to form
New Day Library, a li-
brary of films about
women. The New Day
films are in turn distrib-
uted by the establishment
firm Film Play-Data Bu-
reau in New York.

Some firms have no
choice but to deal with es-
tablishment firms and
through regular channels.

Newtime, for exam-
ple,isaNew York em-
ployment agency that spe-
cializes in placing women
in 9:30 am. to 3:15 pm,,
five-day-a-week jobs.
There are mnot enough
‘women's firms to hire all
who apply, so Newtime
deals with all businesses.
Ina Torton, who owns
Newtime with Joan Bader,
said their biggest problem
is to convince potential
employers that women on
shorter workdays can be
even more productive hour
by -hour than persons
working a full day. In the
full-time executive place-
ment division of the agen-
cy, Torton said, the de-
mand for women execu-
tives is there but finding
enough women qualified in
fields such as engineering,
findnce and marketing is
the problem.

Newtime, like the other
firms, is solvent, but cash-
ing in on feminism isn't
exactly a gold mine. Botti-
ni, who set up her 1000«
square-foot print shop in
February, expects to gross
about 30,000 dollars tha
first year. Meuli said she
has been living off the
“brassy” lately, but most
of the other businesswo- .
men are still holding other
jobs part-time,

With the widening in-
ferest in the women's
movement and the NOW
feminist products catalog,
all of the women hope ul-
timately to derive their
entire income from it. “It'll
be just like making a living
the normal way,” Meuli
said, “but nobody’s going
to get rich.”
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feminists

mean

By MARILYN GOLDSTEIN
Gannett News Service

While their sisters fight lo
be hired and promoted into
business firms. some feminists
are choosing another way up
the commereial ladder They
are starting businesses of their
Wi

Most of these busine r
in some way related lo the
women's movement, offering
goods or services coveted by
ferminists. They include sever
al mail-order houses that sell
everything from note paper
to clothing to Christmas cards
inscribed with women's lib slo-
gans or designs, bookstores
that sell work by women or
about women, employment
agencies that specialize in
placing women with other re
sponsibilities in 24-hour-a- week

publishing houses  that
Print women's books and

plays
Other businesses set up re
cently by feminists offer gen-

eral goods and services. in
cluding printing,  furniture
moving and carpentry. The:
entrepreneurs hope to attra
clientele who simply apprect

¢ dealing with a women-run
firm

Sull other feminist-owned
firms function as hybrids. do-
ing business with both estab-
lishment clients and feminists
Ivy Bottini’s Custom Business
Supply and Custom Press. on
Ventura ard in Sher
man Ouks. Calif . not only
handles a great 0
hures and (lyers
EToups oF women's businesses
in the area, but also services
what sh lls “civilian ac
counts.  general  business
printing Ms. Bottini said other
feminists have gone out of

their way to do business with
hier

S0 iU's other feminist

rsses (eeding into mine.

id. 1 in turn, do the

same thing. 1 try (o use femin

15t bookbinders types

delivery people whe
n

STEPHANIE MARCUS, who
runs Liberation Enterprises o
iling mailorder house ot
mon Brooklyn
partner. Hose Fonta
aid that it s not aced
dental that so many of the new
all-women firms deal with fe
minist The Femimist
MOVement is giving women
1 ge 1o go into busi
ness she id They 're
breaking out of the idea that
vou e o work for some
hody else S0 it's only naty.
ral that it starts with things
clated to the feminist Wi
nent

Liberation Enferprises of
Susan B Anthony
atshirt with the motto Sy
san B Lives for

), canva

business

shoulder hags inscribed *Lib
eration is my bag. for $4
and an apron. designed
men or women. with the slo
gan Housework.”" for 8

Lib n Enterprises was
set up by the two freclance
artists w months ago Ms
Marcus expects to expand into
nonfeminist  items And |
thoroughly expect most wem
en’s businesses Lo branch off
and go inta other directions
100, she said

Most of mail-order
firms try to sell items made
by other women The Libera:
tion Enterprise team designs
s. Millie Margiot
rand Mary Vasi
who run another mail
arder operation, Wom
terprises. 242 E. 50th St
Manhattan, also design some
of their own items, including
desk note pads with phrases
like * Sisterhood Is Powerful
and *From the desk of a liber
ated wo which sell for
for four small (4) by
inch) or two larger (5%

Women's Enterprises also
handles ilems made by ether
feminists. including skin

not makeup products
produced by Rosalie Boltan in
New Jersey and the
Housework' ™ poster designed
by a California
es by the name of Virtwe
thaway Ms Margiotta said
b of the products they sell
¢ produ

are p d by men. §£3.50
Sisters” - inseribed T-shirts
which are produced by men
but designed by women and
good results |

d - Sist
alogical symbol for

e on the dial. ~ This was
designed by Patl Corbet and
it's the only product in th
alog we're having trogh
with ~ The trouble. she said. is
not with Ms. but with
the male jewelers wha ha
been delivering the goods

WHILE SOME
WO
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ne

with propag
Tirms to sell or promote educa
tional material on the move
ment. Labyris Bookst {al
Barraw St in Greenwich Vil
lage. and  Sisterhood Boak
store. on Westwood Boulevard
i Westwood Calil - sell works
by feminists and about femin.
i

ist
Jane Lauriv. who owns La
byris along with a wol

ed a pla
en's books and sell their dwn
hooks. And that wasn't being
@ around

jour

sells artwork jewe!

nals. and newspapers put out
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ding the fermimst gos
Iso one reason three

Assptiales.
New York. The
A woman
nent  Hurean
but has grown to include thea-
trical bookings and to repre-
sent speakers on fopics other
than feminism. Jackie Cebal-
los. eastern regional president
of the National Organization
for Women (NOW) and a
founder of the talent assoc
ates, said. “Our main infetest
is to make the wormen's move-
menl grow and. o keep our
ideals while we're doing it
And make money,” New
minist Talent speakers include
the stars of the movement
Betty Friedan and Bella
Abzug, as well as dozens of
lesser-known men anl women
from fields of theater. art
ps: gy and politics
Toni Carabillo. who runs
Women's Heritage s in
Los Angeles. the firm that put
out the Woman's Almanac in
1970, said | got into thisbe-
cause there wi
adily avallable for Teminists
| saw it as a business dnd an_
educational thing ~ Women's
Heritage has put out booklets
on the lives of Elizabeth Cady
anton. Lucy Stone and Alice
Paul. - reptoductions of the
turn of-the-century feminist
newspaper and the Women s
Column as well
nac and som
ing one of the S

osters includ

tue of Liber

ty with the legend = Waman
Power )
SE AL OF THE wapien'®

said they chose 1o go into thelr
wn businesses rather than 1o 1
buck the male-domninatdd pro
motion ladders [n the indus
tries where they had pre
viously worked Ms Mareus
of Liberation Enterprises. who
Was a commere| ist for 12
ye i her
partner Fontanella, a
commercial artist for dhout 20
years) met withlots of diserim.
mation and realized we'd al
ways be on the bottom
ning into busifiess for
themselves  almost  always
mueant  problems in  distrib
ution. financing  and  know.
how none of the womer
had been in business for
themselve

Ms. Lune of Labyris Book
store, wha was a himmaker
and soclal warker before she

=

-

v
ment in business  before s
pave us a ot of support and
we got business advice fron
who plunged I«
It was i the
beginning. There s a lot of re
alities you have to Ms

( Please e o 200)

Copyright © 2019 Newspapers.com. All Rights Reserved.

POWERED BY

News

Lemm



News Daily News (New York, New York) - Sun, Mar 4, 1973 - Main Edition - Page 64
https://www.newspapers.com/image/464957362 Downloaded on Jan 2, 2019

Lib Capitalism

Two mail order firms in New York City, which offer feminist
products ranging from housework protest posters to hand-
crafted jewelry with equality symbols, indicate that lib cap-
italism may be on the rise. Dream you led the revolution in
your sister sweatshirt! Keep free female time with a liber-
ated wristwatch! Pen powerful messages to friends and
foes on “Susan B. Anthony Lives™ note cards! .

“A lot of people think we're just making money off the
movement,”” says Stephanie Marcus who, with Rose Fon-
tanella, both commercial artists, started Liberation Enter-
prises in Brooklyn last year. “‘But we think of ourselves as
offering a service to women.

“Women feel alone and they want to show their rebellion
in a visible way. They write letters and tell us what they
want. We've received orders from teachers, stewardesses,
Army women and, for some reason, a lot of women doctors
in Arizona.” )

Stephanie says that, financially, Liberation Front En-
terprises is "'breaking even.”” So is Women Enterprises, Inc.,
in Manhattan, run by three other feminists — printer Millie
Margiotta, PR consultant Mary Vasiliades and lib activist
Lee Oliver. All deny that their products (which include a
women’s survival whistle—with flashlight and keychain)
will give people the impression the movement is faddish.

“if anything,” says Millie, “They show people we're
together.”
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Pop culture for a cause

They make liberationtheir business

By MARY AMOROSO
Stalt Writar

Their stories are parallel:

A young Italian woman
from Hackensack and a young
Jewish woman from the Bronx
struggle for success in the
commercial art field in New

ork.

Ambition clashes with wife-
ly devotion, and both are di-
vorced.

Pampered a bit by male as-
sociates, they appear to flour-
ish, until youth evaporates.
Then they are left standing
still while men, younger, as-
cend the corporate ladder.

The story would have ended
there—except that Rose Fon-
tanella and Stephanie Marcus
went into business for them-
selves. Their Liberation En-
terprises, begun on a shoe-
string budget of $4,000 last
year, showed a profit in its
sale of jewelry, stationery,
and T-shirts emblazoned with
messages of the women's
movement.

“We design most of the
products ourselves, and what
we don't design, other women
do,"” says Rose Fontanella, a
graduate of Hackensack High
School.

“First we went to meetings
of women's groups in the area
10 peddle our products,” Ms.
Fontanella explains. *Then we
placed ads in ‘Ms. maga-
zine. In two years' time we
heard from 12,000 women all
over the country. We've sent
feminist stationery to Austral-
ia and Japan, and we just sold
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LIB PAYS — Stephanie Marcus, left,
and Rose Fontanella have made a profit

with Liberation Entes

. The two- ucts.

year-old company offers Women's Lib
stationery, jewelry, and other prod-

as zealols for a cause, both
personal and entrepreneurial.

“I wanted for years to be a
designer in advertising,” says
Ms. Marcus. “Here is some-

thing that really needs ex-
pressing. We've given women
is way lo communicate visual-
v

Women can communicate

visually with a $5 T-shirt pro-
claiming “Liverte, Egalite,
Sororite,” adapted from the
slogan of the Frech Revolu.
tion. Or with a §7.95 shoulder

bag touting *“Woman Power."
Or with a $1 Wonderwoman
patch, or a §1.25 poster of the
Statute of Liberty reading a
copy of “Sexual Politics.”

The women see the pop-cul-
ture medium as a populariz-
ing, rather than wvulgarizing
the message of the fem-lib
movement.

*You have to have humor,”
says Ms. Fontanella, “There's
enough heavy Literature on the
Issues."

The two feel that more and
more women in suburbia are
responding to the women's
maovement. Women who once
read the feminist literature
only while their hurbands
were at work are now coming
out of the broom closet wear-
ing Liberation Enterprise
trinkets.

“The men can like it or not
like it; it doesn't matter—it's
happening,” says Ms. Fonta-
mella, “They can't stop
change."

The two women bring to the
Joint venture different ethnic
backgrounds and tempera-
ments, but the same sense of
superfiuity in a male-dominat-
ed world.

Ms. Marcus tends to be mat

LIFE INSURANCE PREMIUM
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ter-of-fact, while Ms. Fonta-.
nella shows more of a nervous
sensihility. Asked her age, Ms.
Marcus replied automatically,
“3," while Ms. Fontanella
rocked nervously back and
forth and said, “I'm at least
4

0.

Stephanie Marcus says that
she and her husband parted
amicably over a handshake
and a drink when diverging
careers made marriage im-
practical.

Rose Fontanella’s marriage
to an Israeli, by contrast, was
a wrenching from her Italian
upbringing in Hackensack,
and ils breakup was compli-
cated further by the presence
of two adopted children

Both women, still daylight-
ing as commercial artists, feel
a new confidence becauss of
Liberation Enterprises.

“Before, | kind of put my
boss on a pedestal as the great
art director,” says Ms. Mar-
cus. “Now we're entirely
equal. He may try lo put me
down—but it's an eve-level re-
lationship. Mentally I know
I'm doing their thing for them,
and my thing for me."
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a record to Capetown, South
Africa.”

Stephagie Marcus likes to
tell of the time journalist Glo-
ria Steinem bought a Libera-
tion Enterprise sisterhood
medallion right from her
neck. A photocopy of the $4
check signed by Ms. Steinem
adorns the wall of the clut-
tered loft-cum,art-studio-cum-|
warehouse in Brooklyn where
the two partners make their
headquarters.

Liberation Enterprises’ two-
page fold-out catalogue de-
scribes the business as a
unique mail-order boutique.
Five part-time workers assist
the two partners. The two let
out their designs to various
manufacturing  companies,
and mail the finished products
to cuslomers.

They may go back to ped-

ing in person, however,

“We plan to hit the college
campuses next fall,” says Ms.
Fontanella.

‘The two women met through
the National Organization for
Women (NOW) five years ago

and decided to lease the loft to

sculpt and paint. They speak

ble
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